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According to European Commission
research, the demand for organic
products among consumers in the
European Union has increased by 69
percent over the past 20 years.

The public opinion poll commissioned
by the State Consumer Rights
Protection Service shows that as many
as 59 percent It is important for
Lithuanian consumers whether they
buy a product from a company that
contributes to the promotion of
environmentally friendly consumption.

The latter statistics became the reason
for the increase of another number, i.e.
i.,e. for the number of businesses
seeking to improve their
environmentally focused image while
increasing their profits.

For this reason, environmentalism has
become a very popular marketing ploy
for businesses, and consumers are all
too often exposed to unfair commercial
practices as a result.

The Internet of Things consists of small
to medium-sized objects, often
specialized and with low or very low
computing and communication
capabilities. Green marketing tools help
promote the Internet of Things and
green logistics.

CONCLUSION,
CONTRIBUTION AND
NOVELTY

The Internet of Things is driving
innovation in the transportation
business and human life by
providing access to information in
new ways. Using the Internet of
Things requires a lot of resources
and energy.

To minimize the possible negative
impact of technological
development on people and the
environment, it Is necessary to
successfully address such
challenges as the increasing use of
energy.

Internet Things, Green Logistics, Green Marketing

RESULTS

The results of the study showed that the
Internet of Things technologies, it can be
concluded that the Internet of Things
uses a very diverse and wide spectrum
of technologies, which are chosen
depending on the area in which the
Internet of Things technology will be
developed or used.

The technologies used could be divided
into two types, technologies that provide
communication for data transmission
and technologies for production a device
that will collect and broadcast
information.

Internet of Things products and
availability in Lithuania

KIA UVO apps

Mercedes MBUX system

SMART EYE smart recording device

ZUS intelligent tire pressure gauge

Sinocastel ELD device T-229L

The purpose of research

is to examine the functions of

Internet of Things, Green

Logistics and Green Marketing.
A scientific question

The scientific question is as

follows: are of Internet of Things,

Green Logistics and Green

Marketing well-developed?
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METHODOLOGY

Analysis of scientific literature, statistical
data analysis and case study is used in the
article.

The method of scientific literature analysis
encourages the exploration of new ideas.

Literature analysis helps to get acquainted
with the works of predecessors, and
research methods, find material that
confirms or contradicts research facts, and
plans work.

The literature review aims to describe the
situation and achievements of the selected
research area.

The literature review has several goals: it
analyzes the results of other studies that
are closely related to the results of the
specific study being conducted,
encourages  dialogue  with  already
published material, fills gaps, and expands
the conducted studies.

This research uses the methods of
scientific literature analysis, statistical data
analysis, and case studies.

The method of scientific literature analysis
is used to analyse and compare the
concepts of the Internet of Things, Green
Logistics, and Green Marketing.

The statistical analysis method is used in
the evaluation of Internet of Things
statistical data analysis.

The case analysis method is used to
analyse cases of use of Internet items in
Lithuania.
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